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Methodology & Panel Overview
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When do employers stop managing cancer with a light touch? By 2021,
60% of employers are taking significant steps to manage cancer

Figure 8: Employer Focus on Cancer
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The impact of factors surrounding waste and variability in oncology care
are recognized cost drivers for employers

Figure 12: Impact of Factors Driving Increasing Costs of Cancer Care*
(percent rating high impact)

Site-of-care pricing issues

Variability in the quality of cancer care

Aggressive treatment where more
conservative approaches may be warranted

The advent of "precision medicine” targeting
treatments to more specific patient types

_ Lack of diagnostic accuracy, leading to
inappropriate treatment regimens and waste

*Only select bars are featured as part of the research
preview—Full data available to report subscribers.
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Health plans and PBMs play the largest role in providing cancer treatment
information, but employers turn to multiple sources to keep informed

Figure 20: Sources of Information on Cancer Treatment & Innovations*
(select all that apply)
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on cancer treatment and
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When evaluating coverage of new cancer therapies, information on price
IS just one of many areas of high interest to employers

Figure 21: Top 5 Areas of Interest in Information to Evaluate
Coverage of New Cancer Therapies*
(percent highly interested)
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to report subscribers.
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